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Move it Online. Keep it Local




More of your target audience Is
online than you may think.

IPods have stolen radio listeners, TiVo's are helping
people skip commercials, and almost nobody waits for
the paper to get the news anymore.

A 62% of advertisers say TV }
advertising is less effective than it 4‘«

used to be. (ANA/Forrester) A

A 90% of US internet users - = |
research a product online before pp— 1 : |
making a purchase. (eMarketer)

A U.S. web users spend more than :
12 hours per week online i that
represents 32% of their media ﬁ
time. (Barbara Gengler)
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HyperX Media has been on the
cutting -edge of online advertising
for more than 12 years.

A We are online advertising pioneers, media gurus,
and designers who understand what makes a
campaign work online.

A Our team has built and managed hundreds of N ) ‘- i J » .
successful online campaigns. s > e e, . . Por B ™ o
0. Bion sy an St e’ @
A We know what success online looks like and we e "‘G g
know how to achieve it for clients. Fye ; W‘f; -

A We own the only true local banner advertising
network in the region.

hL|pQI'>‘ Visit www.hyperxlocal.com or Call 801.566.0670
local



We have built relationships with
over 200 local websites.

We dondét just put ads i1 n front of your target
audience, we place them where your audience
wants to see them. Advertisers on our network have
access to unique benefits, including:

Reach
Flexibility
Optimization
Targeting
Analytics

Reporting

o Bo Do o Do o e

Dynamic Creative
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Reach beyond the low -hanging fruit.

A Of course we have all of the major local media
sites, but what makes us special are our
exclusive, direct placements on hundreds of local
niche sites

A 100% above-the-fold, large format, rich-media
capable ad placements

A Over 15 channels to target your specific i
audience. Some of our channels include: News,
Sports, Recreation, Entertainment, Family,
Religion, and Events
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Emergency 911 o

EMERGENCY
Emergency 911 is an awareness campaign created by the CALL 911,
state of Utah to promote proper use of the 911 phone
number. They needed to achieve universal awareness within
the state, and encourage downloads of their non-emergency BUT WHAT
contact phone list. ABOUT A
Within an hour of receiving creative, HyperX Local had over NON-
200 Emergency 911 ad placements live on dozens of Utah EMERGENCY?
based websites. Emergency 911 ads occupy premium
above-the-fold real estate on all sites, and in many cases IN AN EMERGENCY CALL 911.
road-b | oc k ed Ut ahos hi ghest traff BUTWHA-IABOUTA
Through our optimization process, we were able to increase NON-EMERGENCY?
click-through-rates by over 200% in just three months, while _ B O ENCY
providing the necessary advertising match for the state. TR @TT

T ’ i HELP US HELP OUT

HELP US HELP OUT

EMERGENCY
IN AN EMERGENCY CALL 911 ?TT

BUT WHAT ABOUT A NON-EMERGENCY?

HELP US HELP OUT
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D o n get stuck inan unsuccessful
campaign

A Shift your ads between placements on
hundreds of sites with a single contract.

A  Youdre never bound to contracts with

individual publishers and  your ads are never - 4
stuckt o a site that doesnodt rfor m.
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The Salt Lake Bees

The Salt Lake Bees are Ut ahos
team. Last season, they played over 70 home games and
needed an effective and flexible way to promote awareness
about each game.

HEES

UPCOMING

HyperX Media created an innovative Flash creative delivery
system that allowed them to rotate multiple creative units with
different daily weighting ratios and unigque promotions to each
demographic sector.
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Using the HyperX Local network, the Bees were able to test
over 500 different creative units during the 2009 season.
They were able to easily determine which promotions
generated the highest ROI, and what days, times, and
channels were most effective.

JUIY 24
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Don udtset 1tand forget it

A Dondét throw your ads out to a publisher and wai
for a report to show you what happened. We
continually monitor campaign performance and
automatically move your ads to the sites, times,
days, and geographies that drive results.

A HyperX Local can test as many different creative
iterations as you can come up with. We will shift
impressions to the ads that perform best.
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Over a dozen ways to ensure your
ad isin front ofthe right person

A Channel A Zip Code

A Website A Interests

A Placement A Age

A Dimension A Gender

A Context A Income

A Day A Education
A Time A Behavioral
A City A Retargeting
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Tear - A-Part ——
AuUto

Tear-A-Part Auto is a Salt Lake City based
provider of affordable, used replacement parts
for cars and trucks. To stay viable they need
to maintain a steady inbound flow of scrap
vehicles.
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HyperX Local helped them create an impactful
campaign with effective creative that was

highly targeted to the zip codes and web —
channels within their market where scrap e

vehicles are most common.

With a modest budget, HyperX has been able

to deliver an average of 17 scrap vehicles per
month. We have become Tear-A-Par t 6 s mi
effective and most affordable advertising

vendor to date.
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Learn from your campaign.

In what zip codes are your customers located?
On what day of week are they most receptive?
At what time of day do they respond best to ads?
Where do your customers get their news?
Where do they go for entertainment?

Which copy iteration makes people click?

What promotions are the most valuable to them?

o To Po o Do Do I» Do

What colors grab their attention?
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